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Manufacturer Model name Release year | Compact | Sedan | Minivan SUV

2001 S
2006 S
1999
2001
2004
2004
2005
2005

2004
2004
2006
2007

Prius

Camry

Insight

Civic

Accord

Escape

Mercury Mariner
Mazda Tribute
Chevrolet
Silverado
Chevrolet Sierra
Saturn Vue
Chevrolet Malibu

TOYOTA Motor

Honda Motor

Ford Motor

GM

Nissan Motor

Altima

2006

Volkswagen

Audi Q7

2008

Daimler Chrysler

Durango
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e ER 2000 2003
il Modules 38 28
Cells per module 6 6
Total cells 228 168
Volts per cell 1.2 1.2
Total volts 273.6 201.6
(nominal)
Capacity amp 6.5 6.5
hours
Capacity Watt 1778.4 1310.4
hours
Weight kg 50 45
518 | Power KW/HP 52/70 57176
Max rpm 4500 5000
T4 Operating Voltage 273 500
5 | Power KW/HP 33/44 50/67
&3+ | Power KW/HP 73/98 82/110

&;i}{ﬁa Price

d B % #TH EenF ok f > 2005 £ Prius cud ik & i 5 USD$21,3707 > @ 1344
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$25,970-$4,500=$21,370
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Source: *Survey on Hybrid Cars” by NRI, September 2006.
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= ~U.S. Automation Approach

“If you want to get a lot of hybrids on the road, you put them in vehicles that
people are buying now.”
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